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NUMBER CRUNCHING
How to create a realistic 
operating budget for your 
yacht.

THE MULTIVERSE GUIDE
An owner’s guide to what makes 
the unqiue world of multihulls so 
appealing.

SILVER CLOUD
The ownership journey  
of technologist and boat  
lover Alex Dreyfoos.

MAGIC CARPET3
Sir Lindsay Owen-Jones 
on building his ideal yacht 
and playing to win.



THE PROBLEM:
Does originality in design come at a cost 
to the owner who plans to trade up one 
day? Is it better to play it safe in the long 
term or design the yacht of your dreams 
for the present?

OWNER:
“Design is extremely important … a bad 
design and a good design are equally 
expensive. You see people in the car 
and yachting industries go out of their 
way to make something pretty ghastly. I 
don’t think that a modern boat needs 
to look like an apartment building. 
That’s just not my taste. But look at 
what’s being built. It is generally the 
taste of 99 per cent of the other buyers. 
There’s nothing wrong with that, that’s 
just the way the industry goes. But 
how happy am I when I see something 
extraordinary leave the yard? You’ll have 
people that love it and people that hate 
it.”

THE RESPONSES: 

VICTOR CAMINADA
MARKETING MANAGER
AMELS

While Amels cannot speak for the 
industry as a whole, we would certainly 
like to explain our vision. Excellent 
design is subjective, of course. As the 
age-old statement goes: true beauty is in 
the eye of the beholder. On the other 
hand, master superyacht designers and 
their creations have stood the test of 
time. Besides the best build quality and 
finish, our vision is that the exterior 
aesthetics are extremely important for 
the overall perception and enjoyment 
of a superyacht. Nevertheless, the 
overriding principle that form follows 
function must always be respected 
for safety, seaworthiness, comfort and 
operational purposes. 

It is very pleasing to look at the Amels 
fleet and see that our yachts are ageing 
very well. That is why Amels has chosen 
to work with, and heavily invested in, 
one of the world’s most successful and 
reputable designers for our five Limited 
Editions designs: Tim Heywood. 

Today’s design must be as future 
proof as possible. One day the yacht 
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While the design of one’s 
yacht remains an incredibly 
personal experience and is 
ultimately dictated by the 
owner, does it come at a cost 
to those who wish to resell 
down the line? Following 
a comment from an owner 
about good design versus 
bad and personal taste, 
Rebecca Curran asks some 
industry experts whether 
designing your perfect yacht 
could end up costing you in 
the long run.

– WORDS BY REBECCA CURRAN
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will have to be sold and besides her 
quality and state of maintenance, her 
exterior design will be a big factor on 
the selling price. Having worked with 
many famous exterior designers over 
the past 35 years, we have observed 
these fundamental principles in the 
superyacht world. 

DIMITRIS HADJIDIMOS
PARTNER
CLAYDON REEVES

As a designer, the value we create for 
the client is one of the most important 
responsibilities of our work. Each 
individual client often perceives value 
very differently, so it is up to us as 
designers to have the overview of the 
market and advise the client with the 
outcome of the design for their yacht. 

It is my belief that the success of 
reselling the yacht is an important 
indicator reflecting the value achieved 
in the first place. However, too often 
a formula is chosen with the core aim 
of not offending anyone. Properties or 
yachts designed in such a way only sell 
well if nothing better is offered. But the 
moment you come to the market with 
something above average, which is truly 
innovative and well thought out, you 
have created an item that people will 
genuinely desire and are prepared to 
pay a premium for. Such design should 
stand out from the masses but for the 
right reasons. 

Building such value is a balance 
between great design solutions and 
creating an interior that will stand 

the test of time. These are ideas we 
strongly adhere to in our company and 
would always be prepared to advise our 
clients along the way if we feel there 
is a potential to deviate from these 
goals. True value is best achieved with 
innovation. We use the owner’s dream 
as the catalyst to produce a design 
that is different for the right reasons, 
creating new values on the way for 
others to follow.

LUCA BOLDRINI
SALES AND MARKETING 
DIRECTOR
CRN

Our main challenge is to always 
build something that is objectively 
beautiful, with strong aesthetic contents 
and innovative features; a perfect 
combination of design and cutting-edge 
solutions, mixed to create a long-lasting 
product that is able to satisfy both 
current and future tastes. 

As in other niches of the luxury 
sector, details make the difference: the 
beauty, and consequently the cost, of a 
product, is directly proportional to its 
details. Looking at a superyacht from 
afar, it will always seem a huge and 

“WHEN WE THINK 
ABOUT A NEW 
SUPERYACHT, OUR 
CHALLENGE IS TO 
CREATE A PRODUCT 
WITH AN INNOVATIVE 
AND ORIGINAL  
DESIGN, NEVER 
FORGETTING THAT 
IT WILL HAVE TO BE 
RELEVANT IN YEARS  
TO COME.” 
– LUCA BOLDRINI, CRN
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amazing product; getting closer you can 
appreciate the real quality, small details, 
and recognise a product that stands out 
in the sector. Obviously an innovative 
design has its costs, and quality details 
affect the final price. 

When we think about a new 
superyacht, our challenge is to create a 
product with an innovative and original 
design, never forgetting that it will have 
to be relevant in years to come. For this 
reason, our suggestion to the owner is to 
try not to be too ‘extreme’ when thinking 
about his new superyacht to avoid resale 
problems down the line. 

It is important to say that typically an 
innovative exterior design adds value 
to the product, whereas conversely too 
much eccentricity in the interiors, or 
ignoring the basic rules of functionality, 
can be an obstacle in reselling the vessel 
in the future. In my opinion, it’s better 
to play safe in the interiors and hazard 
a little more on exteriors, to have the 
dream superyacht today while having a 
highly desirable product for the future 
market.

DIRK DE JONG
MANAGER OF DESIGN 
PROJECTS AND R&D
OCEANCO

Every yacht starts with a vision: an 
owner’s vision. Oceanco’s credo “Yachts 
for Visionary Owners” is a meaningful 
phrase as it reflects the fact that we want 
to interpret and build a yacht that fulfils 
precisely the owner’s intent. 

Good or great design is always a 
combination of different qualities – 
originality, functionality, aesthetics and 
so on. Above and beyond the qualities of 
originality, functionality and aesthetics, 
good design needs to be very well 
executed and simple. Good design can 
be unconventional shapes and materials 
or it can be a highly innovative element, 
sometimes not even visible from the 
outside. 

Technicalities aside, many yachts 
incorporate a number of beautifully 
refined details that lend the yacht 
originality, setting it apart from its more 
conventional rivals. These aesthetics 
and innovative design features fulfil the 
owner’s vision and contribute to the 
yacht’s uniqueness and ultimately her 
success. 

We believe Oceanco owners are 
looking for all of these qualities in 
their perfect yacht and a professional, 
intelligent, well-thought-out design – a 
great design – will in the long run not 
hamper the appeal or the sale of any 
yacht but will, in fact, help it retain its 
value.

GUILLAUME ROCHÉ
PRESIDENT
SUNRISE YACHTS

Throughout history, design has been at 
the forefront of a society’s development 
and maturity. It is a concrete means 
of expression, associating form and 
purpose, which is generally a direct 
display of an individual’s vision of their 
self. 

What makes a yacht design original or 
not is mostly in the eye of the beholder, 
subsequently, the industry’s experienced 
peers and, finally, potential buyers. An 
original design or a more conventional 
one has the same chances of long-term 
success if enough thought and research 
has gone into it, just like any successful 
enterprise. 

The greatest challenge, which creates 
the greatest chance of success, is to 
manage a balanced blend of convention 
with originality and innovation. In many 
instances, originality turns out to be a 
collection of random ideas put together 
with no cohesive thought process. It 
may have a high visual impact but will 
eventually fade away to insignificance as 
fashion fades out or as related practical 
and technical problems surface. The 
distinction between originality and 
innovation is also a fine line that is 
constantly muddled. 

From a builder’s perspective, the 
design matters less in terms of aesthetics 
than it does in terms of pragmatism 
and/or ease of construction. Too 
often, designs are conceived without 
any consideration for feasibility or 
cost, which is why the importance of 
involving the builder in the design 
process is unequivocal as it could mean 
the difference between the reasonable 
and the prohibitive. A well-thought-out 
yacht, designed by an experienced team 
for an experienced owner, will ultimately 
be easier to build and thus easier to 
maintain with greater lasting value. 

There is no question that originality 
versus convention does have an impact 
on the resale value of a yacht and the 
easiest option is to play it safe and take 
refuge in convention. However, well-
thought-out originality has often turned 
into trendsetting, with the reward being 
both personal and financial. 

 

“TOO OFTEN A FORMULA 
IS CHOSEN WITH THE 
CORE AIM OF NOT 
OFFENDING ANYONE. 
PROPERTIES OR YACHTS 
DESIGNED IN SUCH A 
WAY ONLY SELL WELL 
IF NOTHING BETTER IS 
OFFERED.” 
– DIMITRIS HADJIDIMOS, 
CLAYDON REEVES

TO COMMENT ON THIS ARTICLE GO TO:
WWW.THESUPERYACHTOWNER.COM


